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Obama’s Deal Film.
The movie titled “Obama's Deal” exposed me to different lessons regarding the U.S politics. The film entails the process that President Barack Obama took to influence the health reforms in the United States in the bid to focus on service delivery in healthcare and not profits. Kirk, Gilmor & Wiser (2010), who were the producer of the movie, point out the challenges that Obama faced to make the deals with influential players in the health reform. From the events in this movie, I have learned that the central part of reform involves negotiation. When interviewed, Tom Daschle; the Senate leader at the time says, "Twenty per cent of the gross income was incurred to formalize negotiations with interest groups."
The president had to involve powerful negotiators such as Rahm Emmanuel to enable these negotiations. Deals with health care providers, financial institution and other respective interest groups had to be involved in the reform to be effective (Kirk et al., 2010). Additionally, the president also points out that the involvement of these groups was necessary to avoid conflict and through this, I learned the importance of negotiations in coming up with decisions. However, the agenda of reforming the health sector was faced with much opposition. This brings out the lesson that the public has a huge influence on government reforms. Kirk et al., (2010) points out that the conflicts that arose during the negotiations withdrew Americans from supporting the reform. This led to the delay in initiating the reform on healthcare. I also learned that the agenda faced a lot of rejection due to the failure of previous governments to make the health care reform which aimed at providing effective health care services and not profits.
The health care reform passed by President Obama aimed at providing comprehensive health care to all citizens in the country. The United States needed the reform to improve the services delivered rather than promote financial benefits to the health care providers. In the movie, John Podesta explains that the public was displeased by the amount of money the drug industries received from the government (Kirk et al., 2010). Also, the U.S needed the reform to improve the accessibility of health services to all citizens. Insurance companies were involved in the negotiations to ensure that all citizens would be covered in the new reforms (Kirk et al., 2010). This would help in reducing the number of deaths that resulted from diseases and cases that could be prevented. The president pushed for the reform to primarily target the women and children to maintain and improve the statistics of population in the country. 
To sum up, it is clear from the movie that the issue of health care reforms is a sensitive issue in the U.S. It is influenced by provocative political representatives as well as interest groups in the field of health care. The reform was motivated by attempts of the president to offer high-quality medical care to the public rather than benefit the health care providers. Finally, the movie also educates the audience on the process involved to effectively authorize such kinds of reforms (Kirk et al., 2010). 




 



References
Kirk, M., Gilmore, J. & Wiser, M. (2010). Obama’s Deal. FrontLine / PBS. Retrieved from https://www.pbs.org/wgbh/frontline/film/obamasdeal/
